
  

Qualitative Online Report
on the Implementation

of a Mental Health Promotion Tool
 

Purpose

This questionnaire aims to gather information about your experiences of implementing a mental health promotion 
tool. Each report will be based on the experiences of type II and type III field trials of the ProMenPol project: Type 
II field trials implemented a mental health promotion tool during the course of the EU-project and type III field 
trials report on prior experiences with implementation of the respective MHP tool.  If  the author of the report 
agrees, the publication of the report will be linked to the toolkit on the ProMenPol website in order to facilitate the 
transfer of knowledge and experience to actors involved in practice and at policy level.

Notification
In order to promote mental health promotion to other potential users of mental health promotion, we would like to 
publish your answers to the questions below. This report will be made available online on the ProMenPol website  
(www.mentalhealthpromotion.net). 

Do we have your permission to publish this report including your contact details?
 Agree  Disagree

If you disagree: Do we have your permission to publish your report anonymously? 
 Agree  Disagree

Qualitative Report

1. Which mental health promotion tool was put into practice? 

2. In which Setting have you implemented the MHP tool?

 School  Workplace  Residences for older people

2.1 Please provide a short description of the setting.

3. Prior to implementation of the tool, which preparatory actions (in regards to 
needs analysis, selection of the intervention, developing a delivery plan) were 
taken?
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4. During the implementation, did you encounter any problems and, if so, which 
solutions were adopted?

5. Which evaluation was carried out and what were the results? Do you plan to 
carry out any follow-up activities?

6. What lessons have you learnt from using the tool? 

7. Did the tool meet your organisational needs and in which type of organisation 
you would recommend the tool be used?

Organisational Profile

8. Short organisational profile:

Country:                                              e

Size:                employees

Sector:  private sector  public sector  non-profit organisation

Experience with mental health promotion?  yes  no
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Attention: Please leave blank if you wish to stay anonymous.
9. Your profile:

Your first and last name:                                                        e

Your position:                                                        e

Your email address:                                                        e

10. Today’s date (mm.yyyy)

Thank you very much for filling out this form.

Please return the completed form to Gert Lang by email to
gert.lang@w.roteskreuz.at or by fax to +43-79580-9730.
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	1: The implementation took place in a large municipality and involved older people (60+) living at 
home. We based the tool on earlier scientific research and interviews with older people. The interventions were selected in collaboration with our clients. The delivery plan was continuously evaluated and changed if needed.

	01: ChangingMinds - A tailored psychosocial support model for depressed older people 
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The professional collaboration was difficult at times. We arranged collaborative meetings. 
Implementation is in progress. 
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